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Formulation of the problem. Information technologies serve as a key informational instrument in the
conduct of commercial activities, with their evolution having brought about qualitative changes in trade.
Information-processing technologies developed in parallel with commerce, driven by the need to keep
records and calculate trade and settlement operations. The most well-known information technology that
emerged as commercial activity became more complex is the invention of double-entry bookkeeping,
accounting ledgers, and financial reports. Accounting gradually evolved from the mere recording of trade and
monetary transactions into a sophisticated information system supporting managerial decision-making.
Whereas the first accountants were merchants and traders, today accounting professionals function as
independent information agents across all business entities.

The current stage of development of electronic information technologies has enabled the formation of
electronic commerce. In e-commerce, information technologies are engaged at every stage of executing a
commercial transaction, with the Internet playing a central role. In other words, the global electronic network
facilitates product search, communication with counterparties, the creation of logistics routes, post-sales
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services, or the product itself may exist in electronic form as information. Electronic commerce is becoming
an integral part of electronic business activity within the broader development of a country’s digital economy.

Analysis of recent research and publications. Pandemic and wartime risks have introduced
significant adjustments to the domestic electronic business landscape. While the global pandemic
contributed to the expansion of the e-commerce market in Ukraine — leading to optimistic expectations for
electronic business in 2020-2021 - the escalation of the military-political situation resulted in negative
sentiment across the industry [1]. Overall, the period of 2023—-2025 has been marked by the stabilization of
the economic prerequisites for the development of e-commerce. Among various forms of electronic business,
electronic retail maintains the strongest position. Each year, the number of unique users across different
online stores continues to grow, despite the gradual decline in the economically active population in Ukraine
(table 1).

Table 1
Popularity of different types of e-business among domestic buyers in 2025
Industry Monthly visits Period change Unique visitors
E-commerce & Shopping 301.6M +2.23 % 23.11M
Auctions 361.005 -4.83 % 148.068
Advertisements 72.66M -10.80 % 11.46M
Coupons & Discounts 3.37M +7.81 % 1.47M
Marketplace 178.5M +4.92 % 20.67M
Price Comparison 25.07M -12.09 % 6.244M
Tickets 4.545M +6.83 % 1.745M
Other E-Businesses 49.10M +1.10 % 10.41M

Source: based on [1]

In particular, Ukrainian e-commerce stores attract over 300 million visitors each month. In 2025, the
number of unique visitors increased by 23 million compared to 2024, which is an encouraging indicator of the
growing activity within the e-commerce market. Further improvement in the financial performance of e-
commerce enterprises requires the enhancement of accounting and control processes in electronic
commerce. The optimization of accounting and control support for the management of e-commerce
establishments should be based on the principles of the digital economy, which necessitates intensified
research and development in the digitalization of accounting information processing related to commercial
transactions.

Foreign and domestic scholars have made substantial contributions to refining the theory of
accounting and control in e-commerce: the relationship between accounting in offline retail trade and
electronic commerce (KyrylievalL. et al. [2]); accounting and analytical support for e-commerce in
agribusiness (Matskiv H., Tsitska N., Myronchuk Z. [3]); the digitalization of accounting in e-commerce within
the culinary sector (Faradesila Farah, Zuraidah Shalan Amr [4]); accounting for export-oriented e-commerce
in small enterprises (Kurhan N. [5]); accounting of business activities of individual entrepreneurs in online
trade (Selivanova N., Tsapenko A. [6]); comparative characteristics of e-commerce accounting in small and
medium-sized enterprises (Tumanggor Menda et al. [7]), among others.

A significant number of researchers have developed or refined methodologies for specific accounting
and control objects in e-commerce. For example, according to Bielozertsev V. and Harkavyi M., the
accounting of goods sales in e-commerce differs substantially from other forms of trade [8]. Koriahin M. and
Plotnichenko I. studied the methodology for accounting revenues, expenses, and financial results of
enterprises operating in the e-commerce sector [9]. Similar research was conducted by Reksadini Marda,
Prasetya Rizka, and Azmi Khoirul, who examined improvements in accounting for revenues and financial
results from e-commerce activities [10]. Lakiza V. and Bala R. clarified the specifics of accounting for
international economic activity in the context of e-commerce enterprises [11]. Muravskyi V. positions the
accounting system as an integral component of the cybersecurity framework for e-commerce enterprises,
which are among the most exposed to cyber threats [12]. Masina L., Rozit T. and Ruban L. substantiated the
influence of digital technologies on strategic accounting in online trade [13]. Zadorozhnyi Z. et al. emphasize
the need to improve managerial accounting for trade and settlement operations of enterprises [14]. The
peculiarities of taxation and tax administration in e-commerce were explored by TovkunL. and
Yefremova K. [15]. Kulynych M., Matviichuk I., and Hadzevych A. identify innovative processes in e-
commerce that require effective accounting and analysis [16].

Based on the synthesis of scientific contributions in the field of accounting and control support for the
management of electronic commerce, a conceptual pyramid of the scientific paradigm of e-commerce can be
formed (Fig. 1).

157



CTATHCTHKA, OBJIIK, AHAJII3 TA AYIUT

Infiltrated superlevel — Integrative and interdisciplinary research on the
transformation of e-business accounting and control

Digitalization of Methodological level

accounting and
control methods

Organizational aspects of Organizational level

accounting and control

Theoretical prerequisites of accounting and Theoretical level
control
Information support for e-commerce management Management basis

Fig. 1. Multi-level fundamental pyramid of scientific substantiation of the e-commerce paradigm
in the accounting and control aspect
Source: formed by the authors

In addition to the basic, theoretical, organizational, and methodological levels of scientific inquiry, a
promising direction lies in the conceptual super-level of interdisciplinary research in the field of accounting
and control of electronic trade activities. At the same time, this super-level permeates other levels of
scientific exploration as a result of the integrative transformations occurring within electronic business. At the
intersection of cross-object and cross-disciplinary studies and developments, a fundamental potential is
formed for the further advancement of e-commerce through the use of innovative technologies for
processing accounting information.

Setting objectives. The purpose of this article is to identify the integrative and information—accounting
trends in the development of e-commerce in order to determine promising directions for improving the
accounting and control of electronic trade.

Presentation of the main research material. Integration trends encompass all aspects of the
functioning of modern e-commerce enterprises. Integrative changes in the accounting and control of e-
commerce reflect informational (combining market participants), technological (integration of information
technologies), communication (integration of communication channels), economic (convergence of business
processes), managerial (integration of management, marketing, logistics, and financial operations), and
globalization (internationalization of trade) dimensions.

First and foremost, trade — including e-commerce — connects sellers and buyers. Through trading
activities, the positions of the owner or custodian of goods draw closer to those of the counterparty interested
in acquiring them. The integration of all participants in the goods market creates a commercial information
space. The informational environment of the goods market unites counterparties in pursuing their economic
objectives. A significant role in this process is attributed to accounting, which participates in the selection of
counterparties suitable for cooperation with a commercial entity. By processing publicly available economic
information on the activities of business entities, accounting can provide recommendations regarding the
reliability and efficiency of commercial cooperation. Agreeing on the terms of a commercial transaction with
the involvement of accounting serves as an economic guarantee of achieving mutually beneficial outcomes
in e-commerce.

Another integrative objective of e-commerce is the convergence of diverse electronic information
technologies. E-commerce became possible due to the development of the Internet. Based on access to the
global electronic network, other information technologies evolved. Initially, information-processing
technologies were tested in the commercial sphere. Therefore, e-commerce is positioned as an integrator of
various information technologies aimed at facilitating the sale of goods and the generation of financial
returns. Electronic money, web chats, social networks, virtual reality, the Internet of Things, and many other
network-based technologies are utilized in e-commerce. Electronic trade unites all information-processing
technologies around the shared goal of improving customer service and increasing sales. The integrative
nature of e-commerce presupposes the simultaneous use of diverse technological innovations to gain
competitive advantages and maximize profits from commercial activities. The comprehensive implementation
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of innovative information technologies requires the digitalization of all business processes within e-
commerce enterprises.

E-commerce has a significantly broader toolkit for disseminating information about goods compared to
traditional formats of trade. The digitalization of commercial activity presupposes the simultaneous use of
multiple communication channels to establish connections with potential buyers. Although hybridization of
various trading formats is actively taking place, e-commerce relies on the Internet as the most effective
means of distributing information about stores’ product offerings. Partial use of certain electronic
communication channels alone cannot ensure a sufficient level of completed commercial transactions.

Modern e-business functions as an integrator of tools for promoting information about goods. The
warehousing foundation of e-commerce remains stable regardless of changes in product distribution
channels. At the same time, trading processes may vary significantly depending on the selected
communication channels. For example, several online stores may operate from a single logistics and
warehousing hub. Dropshipping has seen substantial development, where an online store purchases goods
from a manufacturer or supplier only after receiving a customer order. Under equal access to production
capacities, inventory reserves, and logistical routes, the competitive advantage lies with enterprises that
distribute goods across multiple electronic platforms. Such electronic communications may include
proprietary or partner websites, various messengers and social networks, e-commerce service portals, email,
printed materials containing web addresses, classified websites, online auctions, electronic notice boards,
web portals and streaming services, mobile and telecom applications, and others. Each communication
channel carries specific advantages and limitations that affect the success of e-commerce. Their combined
use can act as a driver of optimization and transformation within electronic business.

E-commerce is also integrated with electronic marketing. Advertising and promotional activities play a
much more significant role in e-business than in traditional trade formats. Through e-marketing mechanisms,
consumers discover and visit commercial web portals, which influences the selection of specific marketing
channels to promote e-commerce enterprises. In e-business, somewhat different marketing tools may be
employed to stimulate demand. E-commerce integrates marketing systems to achieve the shared goal of
increasing web-page traffic and conversion rates. All of this transforms e-commerce into a highly integrated
marketing platform. The e-commerce portal serves simultaneously as the most important marketing
instrument. Beyond direct product sales, a web page can gather visitor data, display promotions and sales,
provide communication forms for interaction with seller representatives, deliver complete product information,
present advertising materials, and more. The integration of marketing and trading functions significantly
enhances the likelihood of successful sales and optimizes the financial performance of enterprises.

Through the digitalization of all business processes in e-commerce, their integration occurs. E-
commerce has long merged the subsystems of production and consumption. Industrial enterprises
increasingly employ electronic means of stimulating demand. Meanwhile, commercial entities have
expanded beyond product resale to become powerful drivers of product creation, enhancement of consumer
characteristics, and market promotion. Many sector-specific features of certain economic activities have
been neutralized within e-business and transformed into business processes relevant to e-commerce
enterprises. In other words, modern e-commerce is a sequence of business processes derived from various
economic sectors, whose ultimate goal is the sale of goods (works, services). Each business process can be
positioned as a distinct type of activity within an e-business entity.

The digitalization of these business processes requires their fundamental reengineering to ensure
integration into the e-business system. Information processes in e-commerce are reviewed to identify
methods of optimizing and adapting them to the requirements of information technologies. Reengineering in
e-commerce involves eliminating redundant information-processing procedures to simplify understanding
and facilitate algorithmic implementation. E-business enables the abandonment of outdated practices in
financial and economic operations, providing a foundation for further enhancement of information processes.

A significant role in revising business processes is attributed to accounting, whose prerogative is the
processing of economic information. The improvement of accounting procedures in e-commerce is aimed at
reviewing each business process in terms of its economic usefulness and efficiency. Accounting participates
in assessing the effectiveness of business processes to determine whether they should be optimized or fully
discontinued in e-commerce. Often, the future role of a given business process within a commercial
enterprise’s business model depends on accounting. Justifying the feasibility of implementing new, more
innovative business processes or, conversely, discontinuing ineffective operations ensures the optimization
of the final financial outcomes of trading enterprises.

E-commerce neutralizes national borders and the economic-customs environments of individual
countries. The development of electronic communications has enabled cross-border trade. Manufacturers,
intermediaries, and end consumers may all be residents of different countries. Multinational and
multicurrency support provided by modern online platforms simplifies the commercial experience for buyers
with access to the global electronic network. The internationalization of information processing related to
goods (works, services) transforms e-commerce into an informational integrator of foreign economic
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processes. E-commerce brings national economies closer together, integrating them into a unified goods
market. Through e-commerce, the free movement of goods, investments, and funds becomes possible.

The intensification of e-commerce has diversified the available payment instruments. The need to
conduct international payments has increased the number of electronic payment services. Through
commercial gateways, goods, financial, and logistics flows are integrated. Accounting acts as the
informational intermediary in commercial transactions. It accumulates data on all stages of e-commerce. At
each phase, accounting information is generated, which is crucial for managing commercial activities.
Without data on inventory balances, goods cannot be dispatched to customers. Through the control of
incoming payments, electronic monitoring of the completion of each sales transaction occurs. At the same
time, accounting and control over logistics processes are essential for tracking the movement of goods
between buyers and sellers. In the context of e-commerce globalization, accounting must also address
import, export, and foreign-currency transactions. The international level of e-commerce shifts the focus of
accounting support toward facilitating communication with foreign counterparties. Access to international
markets significantly expands the target audience of online stores. An increase in the number of buyers may
potentially lead to higher revenue from international e-commerce. However, orientation toward international
markets requires consideration of the economic characteristics of buyers’ countries, which is ensured by the
accounting system of the e-commerce enterprise.

Other integrative characteristics of e-commerce are also becoming increasingly relevant. The
electronic portal for selling goods (works, services) is vulnerable to cyber threats. The website of an online
store is often the entry point for malicious actors attempting to infiltrate the information environment of a
commercial enterprise. Consequently, e-business entities are among the most susceptible to cyberattacks.
The gradual expansion of e-commerce will require the integration of security systems. A leading role in
organizing cybersecurity is attributed to accounting as the primary integrator of managerial functions within
an enterprise. Accounting participates in classifying information as public or confidential, identifying potential
pathways for cyber risk infiltration, and co-developing robust cybersecurity systems.

The combination of informational, technological, communication, economic, managerial, and
globalization aspects within the integrative transformations of e-commerce enables the identification of
promising directions for digitalizing the accounting and control of e-commerce enterprise operations (table 2).

Table 2
Prospective directions of digitalization of accounting and control of e-commerce
Ne Le_vel aspect of Content of Integration Direction of digitalization of accounting and control
integration transformations
1. |Informational Combining of commodity market —information synchronization;
participants —formation of an integrated information environment.
2. |Technological Combining information technologies |-use of variable information technologies;
—automation and cyber protection of information
procedures.
3. |[Communication Integration of communication —electronic communications with counterparties and
channels institutions;
—electronic communications with customers and the
public.
4. |Economic Convergence of business processes |-business process reengineering;
—business process integration.
5. [Management Combining management, marketing, |-integration with control and management;
logistics, monetary and financial —integration with marketing and logistics;
spheres —integration with money transaction systems.
6. |Globalization Internationalization of trade —foreign economic activity;
—currency and cryptocurrency transactions.

Source: compiled by the authors

Integration trends in the transformation of e-commerce significantly influence the accounting and
control domain of electronic trading enterprises. Each level-specific aspect of integrative optimization in e-
business clarifies particular areas of accounting and control support for managing e-commerce entities.
Changes in accounting and control occur in parallel with global trends in the development of the digital
economy. The accounting and control system is expected to undergo adequate optimization transformations
in response to the intensification of e-commerce development in Ukraine, which remains the focus of further
scientific research.

Conclusions from the conducted research. A crucial direction in the formation of the digital
economy is the development of e-commerce. Electronic trade evolves alongside the advancement of
information technologies used to manage electronic commercial operations. Despite the manifestation of
pandemic and military threats, the domestic e-commerce market continues to show steady growth due to the
increasing number of online shoppers and rising revenues from electronic trade. Optimizing the financial
performance of e-commerce enterprises requires improved management of trading processes, which relies
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on high-quality accounting information. The use of modern information technologies ensures the
digitalization of accounting and control of electronic trading operations. The digitalization of accounting and
control support for managing e-commerce entities creates the foundation for the emergence of integrative
trends in electronic trade.

Integrative changes in the accounting and control of e-commerce encompass informational
(connecting goods-market participants), technological (integration of information technologies),
communication (consolidation of communication channels), economic (convergence of business processes),
managerial (integration of management, marketing, logistics, and financial operations), and globalization
(internationalization of trade) aspects. Each of these level-specific dimensions of integrative transformations
in e-commerce simultaneously drives corresponding positive changes in accounting and control. Integration
and digitalization of accounting and control are becoming key methods for further optimizing the operations
of e-commerce enterprises.
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LWeBuyk O.A., LLUeBuyk H.A., ®apioH B.A., Mypascbkui B.B.

IHTEFPAUIAMHI TA OBNIKOBO-IH®POPMALIAHI TEHOEHUII PO3BUTKY ENEKTPOHHOI
KOMEPLII B YKPAIHI

MeTta. CwucremaTtusauis iHTerpaTuBHux Ta iH(OPMALUINHO-00NIKOBUX TEHAEHUIW Yy pPO3BUTKY
€NEeKTPOHHOI KoMmepLil Ans BU3HAYEHHS MNEepCrneKTMBHMX HanpsiMKiB yAOCKOHaneHHs obniky Ta KOHTPOIo
€IEeKTPOHHOI TOPriBNi.

MeTtoauka pocnimkeHHs. Y OOCNIAXEHHI BUKOPUCTAHO CUCTEMHUIM aHani3, NoriyHi y3aranbHeHHs,
NOPIBHANMBHUIA aHari3 Ta CTPYKTYPHO-(OYHKLIOHaNnbHUIA Nigxia, Wo Aano 3Mory KOMMNEKCHO PO3KPpUTKU BNMB
iHTerpauinHux i undpoBux TpaHcdopmMadin Ha obnik i KOHTPONb eNeKTPOHHOI TopriBi.

Pe3synbtatn gocnigxeHHA. [JocnigjkeHO pPO3BUTOK €NEeKTPOHHOI KOMepLUil ik OOHOro 3 KIo4oBUX
HanpsMiB  CTaHOBMEHHA UMMPOBOI EKOHOMIKM Ta OOIrpyHTOBAaHO BW3Ha4YamnbHy pPoOfb  Cy4acHUX
iHcbopmaLiiHMX TexHonorin y TpaHcdopMaLii enekTPoHHOT TOProBenbHOI AisnbHOCTI. [onpy naHgemiyHi Ta
BIMCbKOBI PU3WNKW, YKPATHCbKMMA PUHOK €NEeKTPOHHOI KOMepLil NpoAOBXye OEMOHCTpYBaTW TeHAeHLUil
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3POCTaHHSA, WO 3YMOBMEHO PO3LUIMPEHHAM ayguTopii  OHMaMH-MOKYNuUiB  Ta 36inblieHHAM obcariB
EeNeKTPOHHMX npojaxiB. Y xoAi [OOCNIMKEHHA BU3HAYeHO, WO MiABULLEHHA pe3ynbTaTUBHOCTI
PYHKLIOHYBaHHS MiANPUEMCTB E€NEeKTPOHHOI KOMepLUii MpsAMO 3aneXuTb Big YAOCKOHANEHHs CUCTEMMU
yrpaBniHHA TOProBenbHMMK NpoLiecamMmn, OCHOBOK SIKOFO € siKiCHa, onepaTuBHa Ta iHTerpoBaHa obGnikoBa
iHchopmalis.

O6rpyHTOBaHO, WO UuudpoBidauid 06MiKOBO-KOHTPONBLHOI AisiNbHOCTI CTBOPKOE NepeaymMoBU Ans
PO3BUTKY KOMMIIEKCHUX IHTerpauiiHMx npoueciB y cdepi enekTpoHHOI Kkomepuii, Ae BigbyBaeTbcs
o0’egHaHHA iHOpMALAHMX MOTOKIB, TEXHOJMOTMYHMUX pilleHb, KOMYHIKaUiMHMX KaHaniB, YnpaBniHCbKUX
nigxodiB Ta €KOHOMIYHMX Mogenen. OOrpyHTOBaHO, WO Taki iHTerpauiiHi 3mMiHWM crnpusioTb POpMyBaHHIO
uinicHoi cmuctemm oOMiKy W KOHTPOMK, 34aTHOI NIATPMMYBaTWM oOnepaTMBHE MNPUAHATTS pilleHb Ta
3abe3nevyBaTu cTabinbHe yHKUIOHYBAHHS NIAMNPUEMCTB Y AUHAMIYHOMY LIMPOBOMY CEpPEeLOBULLI.

Y nigcymMKy BCTaHOBMEHO, LWO iHTerpauis Ta uudposisauis 06NikoBO-KOHTPOSIbHMX MpPOLIECIB
BUCTYNalTb MNPOBIAHUMW  MEXaHi3MamMu  ONTMMI3auil AiSNbHOCTI  3aknafiB  enekTPOHHOI  Komepuii,
3abe3nevyloTb iXHIO CTIMKICTb [0 30BHILUHIX BUKMMKIB i (DOPMYIOTb OCHOBY ANS1 NOAAMNbLUIOrO PO3BUTKY
€NeKTPOHHOI TOpriBNi B yMOBax rnobanbHux TpaHcgopmadin umdpoBoi eKOHOMIKN.

HaykoBa HOBM3Ha pe3ynbTaTiB AochnimkKeHHA. Brneplle KOMNMEeKCHO iaeHTUMIKoBaHO iHTerpauinHi
npouecu, Wwo BigbyBalTbCca y cdepi enekTpoHHOI komepuii 3 OBrpyHTyBaHHAM iX BMAMMBY Ha CUCTEMY
OyxranTepcbkoro obniky n KoHTpomnt. JocnimKeHHa NPONoOHye uinicHe GaveHHs iHTerpauinHux TeHOEHUIN,
SIKi OXONMOTh iIHOPMAaLUiHY B3aEMOi0 MK Y4aCHUKaMU PUHKY, NMOEAHAHHS Pi3HMX LMdpoBUX NaTtopM i
TEXHOMOriN, 3pOCTaHHS 3HA4YYLLOCTI KOMYHiKauiiHMX KaHaniB, 30nmkeHHs1 OisHec-npouecis, iHTerpadito
NOTICTUYHMX, MapKETUHIOBMNX, (PiIHAHCOBUX i yNpaBniHCbKMX (OYHKLiA, a TakoX MOCUNEHHs rnobanisauiiHmx
UYMHHWKKIB. 3anponoHoBaHa KOHLUeNnTyanbHa MoAesb HayKoBOI NapagurMmmn enekTpoHHOI KoMepLil y3aranbHoe
Ui npouecu ” 3abeaneyvyye HOBUN TEOPETUYHMIA Nigxio OO0 PO3YMIHHA poni UMpPOoBUX TEXHONOTIN Yy
TpaHcdopmauii 065Ky Ta KOHTPOSIO.

MpakTnyHa 3HauylWwicTb pe3ynbTaTiB AOCHiMXeHHs. Pe3ynbtatM AocnigXeHHs MOXyTb OyTu
BMKOPUWCTaHI 4N BOOCKOHANEHHS opraHisadii obniky ¥ KOHTPOMO eNeKTPOHHMX TOProBefibHUX onepauin Ha
nignpMemcTBax pi3HMX MacwTabiB, 3okpema Ans NiABULLEHHS edEeKTMBHOCTI YMNpaBniHHSA eneKkTPOHHO
KOMEpUIED 3aBASKA  BMPOBaMKEHHIO Cy4YacHWX iHOpMaUinHMX TexHonorid, wWwo 3abesnedvyTb
aBTOMaTM3aLilo, iHTerpauitlo Ta uMdposisauito 0b6nikoBux npouecis. Po3pobneHi TeoOpeTuyHi Ta MeToanNYHI
nigxoguM pakTb 3MOry nignpMemcTBam  OnTUMI3yBaTu  (piHAHCOBI peaynbTaTv, MNOKpaLUTU  SAKICTb
yrNpaeniHCbKNX pilleHb, 3abe3neynTn Ginbll BUCOKMIA piBeHb Kibep3axucTy oOnikoBMX AaHWX i MigBULWUTK
aHaniTUYHi MOXNMBOCTI CUCTEMU KOHTPOSIO.

Takox copmMoBaHa KOHUeMNUist iHTerpauii 06ikoBO-KOHTPOMbHUX IHCTPYMEHTIB CTBOPIOE OCHOBY A4S
apanTauii nignpuemMcTB Ao rnodanbHUX 3MiH, WO CYNPOBOAXKYIOTb PO3BUTOK E€MEKTPOHHOI KOMEpLUii, a Takox
cripusie  hopMyBaHHIO cTpaterii  nofganbloi  LUMdpoBOi  TpaHcdopmauii  ynpaBniHHA TOproBenbHUMU
npouecamu.

KniouoBi cnoBa: o00nik, iHTerpauis, KoHTponb, iHdopMaUiiHi TexHonorii, iHdopmauiiHi TpeHawu,
erleKTpoHHa KomepLisi, eneKkTpoHHa Topriens, umMdpoBa eKoOHOMIKa.

Shevchuk O.A., Shevchuk N.A., Farion V.Ya., Muravskyi V.V.

INTEGRATION AND ACCOUNTING AND INFORMATION TRENDS OF THE DEVELOPMENT OF
ELECTRONIC COMMERCE IN UKRAINE

Purpose. The purpose of this article is to systematize of integrative and information-accounting trends
in the development of e-commerce to identify promising directions for improving the accounting and control
of electronic trading.

Methodology of research. The study employs system analysis, logical generalization, comparative
analysis, and a structural-functional approach, which together made it possible to comprehensively reveal
the impact of integration and digital transformations on the accounting and control of e-commerce activities.

Findings. The development of e-commerce as one of the key drivers of the digital economy is
examined, and the decisive role of modern information technologies in transforming electronic trade
operations is substantiated. Despite pandemic-related and wartime risks, the Ukrainian e-commerce market
continues to demonstrate growth, driven by the expansion of the online customer base and increasing
electronic sales volumes. The study establishes that improving the performance of e-commerce enterprises
directly depends on enhancing the management system of trade processes, which relies on high-quality,
timely, and integrated accounting information.

It is substantiated that the digitalization of accounting and control activities creates prerequisites for
the development of complex integration processes in e-commerce, where information flows, technological
solutions, communication channels, management approaches, and economic models converge. These
integration changes contribute to the formation of a cohesive accounting and control system capable of
supporting timely decision-making and ensuring stable enterprise performance in a dynamic digital
environment.
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Ultimately, the study concludes that the integration and digitalization of accounting and control
processes serve as key mechanisms for optimizing the operations of e-commerce entities, ensuring their
resilience to external challenges, and forming the foundation for further development of electronic trade
under the global transformations of the digital economy.

Originality. For the first time, the study provides a comprehensive identification of integration
processes occurring in the sphere of e-commerce, substantiating their impact on the accounting and control
system. The research offers a holistic view of integration trends that encompass information interaction
among market participants, the convergence of various digital platforms and technologies, the growing
significance of communication channels, the alignment of business processes, and the integration of
logistics, marketing, financial, and managerial functions, along with the intensification of globalization factors.
The proposed conceptual model of the scientific paradigm of e-commerce generalizes these processes and
provides a new theoretical approach to understanding the role of digital technologies in the transformation of
accounting and control.

Practical value. The research results can be used to improve the organization of accounting and
control of electronic commercial operations at enterprises of various scales, particularly to enhance the
efficiency of e-commerce management through the implementation of modern information technologies that
ensure automation, integration, and digitalization of accounting processes. The developed theoretical and
methodological approaches enable enterprises to optimize financial performance, improve the quality of
management decisions, ensure a higher level of cybersecurity of accounting data, and strengthen the
analytical capabilities of the control system.

The practical value is also reflected in the fact that the proposed concept of integrating accounting-
control instruments provides a foundation for enterprises to adapt to global changes accompanying the
development of e-commerce, while supporting the formation of strategies for the continued digital
transformation of trade process management.

Key words: accounting, integration, control, information technologies, information trends, e-
commerce, electronic trade, digital economy.
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